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The importance of the About Page 

The About page is the place where people land so you will want to spend time crafting it.

If done right, it’s an effective sales page that can attract people’s attention and convince them to 
work with you.

It shows:

— who you are, 

— what you do, 

— how you help people,

— what you stand for,

— a little bit about your personality.

Balance being professional and showing your quirks and
authenticity

Think about your audience and what would be relatable to them. If you swear, then you can show 
that on your About page knowing that you will attract the same type of people.

Use words that you would use when you talk with friends or people you meet on the street. If there 
is a disconnect between your About page and your true way of talking, people will be confused and 

might not trust you. 

It depends on what professionalism and quirkiness look like to you. Use these questions to
guide you:

— What are your values?

— What do you stand for?

— What is your truth?

— What is your message?

— What brand do you want to portray?

Your answers will create your ideal About page. It may not be for everybody, but that’s okay.
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Writing in the third person vs the first person

You want your About page to be personal, so write in the first person. Writing it in the third person 
will sound disconnected and you won’t establish a know-like-trust connection.

Toot your own horn 

Don’t be afraid to toot your horn.

People you want to attract are looking at your accomplishments to check if you’re qualified to help 
them. So, think of it as not about you bragging about your achievements, but as helping people 

decide if they can work with you.

You know your accomplishments so well that listing them down may seem like bragging. But to 
someone who doesn’t know you, it’s just an introduction.

Touch on qualifications that are relevant to your audience 

The work history of many experts is varied. For example, Sam is a certified ballet teacher, but it has 
nothing to do with her current work.

For such a case, think of the About page as similar to a resume you use to apply for a job. 

Include the qualifications that are relevant to the target audience. Add the undergraduate or 
postgraduate degree or work experience that’s connected with your business and will attract the 

audience that you want.

You can mention qualifications that may not be that relevant but will add another layer to your 
expertise. For example, Kathryn played competitive sports so she can mention it to show that she’s 

got the commitment, dedication and other skills that come with playing sports.

What do you include on the page? 

Break the page into sections:

— Introduction - 2-3 sentences of who you are, what you do and why you do it so people 
immediately know if you can help them or not.

— Call to action - link to a services or contact page so people are not left hanging when they reach 
the end of the page.

— Fun stuff - location, things you like or enjoy, personality, degrees/education/certification/expertise.
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Parts of the About page 

Always think of your audience. Apart from the introduction, add something that will be relatable to 
your audience so you create an instant connection.

Then list why you’re passionate about what you do. If your audience relates to it, they can get 
behind what you stand for.

List your qualifications and how you can specifically help people through one clear call to action. If 
you have one signature product or lead magnet, you can add it to this section. If you have a lot of 

services or products, put a link to the services or contact page.

Keep things clean so people aren’t confused or overwhelmed by too many links or too many calls to 
action. A confused buyer doesn’t buy. A confused person doesn’t do anything.

Wrap up with a signature or sign off and links to your social media accounts.

The design aspect of the page 

Add a short blurb from the About page (the first paragraph and a “Read more” link) to your 
Homepage to entice people to click on it.

Include a good photo on the About page that shows your face. It doesn’t have to be done 
professionally.

Keep the design simple. Think of what your audience will like and what works for you. Don’t worry 
about website usability or testability just yet.

Try to keep the page with a maximum of 5 paragraphs only if your audience consists of busy 
people.

Lead magnets on the About page? 

If you want people to opt into a specific program, then use the lead magnet as your call to action.

If you’ve got products you offer all the time, make your call to action a link to the services page.
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Other things to consider 

Keep the page succinct and clear, but make it stand out as well. Find a language that is different 
from what everybody else is saying. Stay away from industry cliches or generalisations.

Include what you do that is different and what makes you different. Infuse that difference into your 
About page.

Write copy that converts 

Kathryn has a free resource on her 6-step framework for crafting or creating content that 
converts. It walks you through the important steps so you can dial in on your messaging, create 

content that will attract your audience and sell your services.

A final piece of advice

Spend some time to create a compelling and amazing About page that sells who you are, what you 
do and why somebody should work with you. 

Get a third perspective about your business

It’s sometimes hard to ask for help when you’re working on something that is your zone of genius. 
But many experts know there’s a difference between helping others and doing something

by yourself.

So, it’s okay to ask clients or other people from your network what makes you different so you can 
get a different perspective on your business. You can also hire professionals who will have a fresh 

look at what you do.

Asking for help is a good strategy so you achieve your goal of attracting more people and spread 
your message out to more people.

Set yourself up for strong business growth in 2021 with
a membership to The Experts Collective

JOIN NOW

Resources
Get your free copy on How to write copy that converts 
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