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From hairstylist to business coach 

Tori Overmyer was a hairstylist who gained much of her clientele through Instagram. She started 
teaching other hairstylists her method. She now helps coaches, particularly female coaches, create 

and sell their offers organically through Instagram.

Is Instagram right for your business? 

Before wondering if Instagram is suitable for your business, dive deep into who your ideal client is 
so you know what social media platform they primarily use.

With the way the world is right now, though, most people are on Instagram. So, regardless of your 
industry or niche, using it can benefit many businesses.

Where do you start with Instagram? 
Instagram has many features: feed, stories, reels and IGTV. Trying to use all of these can be 
overwhelming. 

Instead of creating huge goals of creating a ton of content, it’s better to start small and be 
consistent. 

Tips on posts:

— 3 feed posts per week and 1 story post per day is a good place to start.

— If you’re trying to grow your following, the more posts, the better.

— If you’re no longer focused on growth but connections and conversion, 2-3 posts a week is a 
good goal.

— Consistency is still key. 

— Focus on quality over quantity. Think of the value of each post. Don’t just post because you need 
to do it because your audience will notice.
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Avoid being business “friendzoned”

Coaches love to help other people by sharing valuable content.

But if you don’t share content that clearly shows your zone of genius, you could be “friendzoned” 
because your audience treats you as a peer or an equal rather than a leader in your industry.

Use the feature that aligns with your goals:

— If you want to connect with your current audience, use Stories. 

People love stories because when they open their accounts, Stories show at the top of the feed and 
can be consumed easily. 

Plus, it’s a great trust-builder because people see your face and feel like you’re talking to them face-
to-face and giving them a sneak peek into your life. 

People are more likely to buy from you if they trust you. Tori gets more direct responses because of 
her Stories.

— If you want to expand your reach and get new followers, use the new features like Reels or IGTV 
over feed posts because there is a much higher chance of people seeing your content. These 
features can sometimes feel curated, though.

Example of content that’s “friendzoned”: “If this is something you think you need, click the link in 
my bio. No pressure.”

Example of authoritative content: “If you’ve been struggling with A, B and C, I know this is what you 
need. I have the solution for you. Click the link in the bio.” 

Show up with powerful energy 
You can balance being friendly and fun while still owning your role as a leader and business owner by:

— Showing up powerfully and confidently.

— Owning your strengths and wins.

Be clear about what you offer and don’t be afraid to sell it
Some business owners think that as long as they create content like tips and tricks, people will read 
their content and DM them on partnership opportunities. This doesn’t happen.
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As a business owner, you need to be very clear about what you’re selling and break through the fear 
of selling it online. Tell your audience how they can work with you, why they need to work with you 

and what you have available.

Implement attraction marketing instead of cold pitching

Your first DM shouldn’t be a cold pitch.

Create a foundational piece that will attract your ideal client. This can help establish the know-like-
trust factor so when you first DM them, they’re already warmed up to your business.

A tip: instead of sending a DM that feels out of the blue, follow your target client, watch their stories 
and respond to one of the stories through a DM. It can be about a picture of their cute dog. You just 

need to start a conversation and make them aware of you. 

When you DM, don’t think that you will make a sale right away. Go in with the mindset that you 
want to know the person and see if the conversation may become business-related in the future.

DMs through the stories are more personal than commenting on posts. People are more likely to 
respond to a personal connection.

Let the conversation naturally lead to business. Don’t do anything that feels forceful or inauthentic.

You can also check if the person is really an ideal client for you.

How to transition followers to clients 

You begin the follower-to-client transition from the moment your audience discovers you through 
authoritative content and clear calls to action.

Don’t wait for people to come to you. Proactively create connections by following other people, 
commenting on their posts and messaging them. These actions may not instantly turn people into 

clients, but at least you’ve planted seeds that may sprout in the future.

Many business owners believe that you can have a follower that turns into a client on the same day. 
In reality, not many people buy high-ticket offers right away. They need to establish a know-like-

trust relationship before they buy from you.

The transition happens after at least ten more steps, which could look like:

— Follower 

— Download a free resource

— DM

— Purchase a low-ticket offer
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Final takeaways on how to use Instagram for your business 

Despite its bad rep for its algorithms, Instagram is free advertising. Use it to its advantage and be 
grateful that it’s efficient and free. 

Do something today on Instagram that gets you out of your comfort zone like starting a Story or 
posting a Reel. That’s the best way to continue to grow and use the platform to its full potential.

Remember: consistency and implementation are important.

Set yourself up for strong business growth in 2021 with
a membership to The Experts Collective

JOIN NOW

Resources
How to create a captivating offer

Connect with Tori Overmyer
The Whole Tori 
Connect with Tori on Instagram
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https://view.flodesk.com/pages/5ff688828f4b78e7b6e51e89
https://www.thewholetori.com/
https://www.instagram.com/thewholetori/?hl=en

